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1. Ren Instant Firming 
Beauty Shot, $48.  
2. Sachajuan Over Night 
Hair Repair, $60.  
3. Byredo Parfums 
Mojave Ghost Eau de 
Parfum, $220. 4. & Other 
Stories Bougie Parfumée 
in Studion, $25. 5. Face 
Stockholm (from left)
Lipstick in Eggplant, $22; 
Krämögonskugga (cream 
eyeshadow) in Bomull, 
$24. 6. Verso Travel 
Series, $55. For informa-
tion on where to buy, see 
Shopping Directory.

I’ ve never understood the beauty 
world’s obsession with French girls and Parisian 
pharmacies. For me, it’s always been about 
Sweden: land of firm massages, flawless skin, 
edgy eyeliner (that girl with the dragon tattoo!), 
and minimalist design (uh, Ikea). And when I 
visited Stockholm this winter to experience it all 
in person, the country did not disappoint.

I strolled alongside the cool girls in SoFo (the 
blocks south of Folkungagatan street); steamed 
in a pine-scented sauna; and visited perfumeries 
(Byredo), salons (Sachajuan), and shops (& Other 
Stories) where greige wood, white packaging, 
and black sans-serif fonts were ubiquitous. 

“Yeah, Swedes are 50 shades of gray when 
it comes to our design palette,” jokes Victoria 
Senkpiel, the beauty director of Glossybox 
Scandinavia, whom I met up with for fika (loose 
translation: a chat over coffee). “We love simplic-
ity, but we use a lot of beauty products to make it 
look like we’re not trying that hard.” Moisturizer 
and mascara are perennial favorites, but accord-
ing to Senkpiel, one of the next big things is anti-
aging “glow serums” that leave skin looking dewy.

If that’s the case, Ren’s Instant Firming 
Beauty Shot is sure to be a hit. The gel-serum 
hydrates with two forms of water-binding hyal-
uronic acid: one that improves cohesion between 
skin cells for an immediate plumping effect, and 
another that triggers elastin production, firming 
skin over time. “We’re a natural brand, so people 
would love me to say it was inspired by all the 
lovely Swedish flowers,” says cosmetic scien-
tist Colette Haydon, who works for Ren, a U.K. 
company that takes its name from the Swedish 
word for clean. “But my inspiration is science. 
We make high-tech products that are clean in 
the sense that we won’t use synthetic fragrance, 
parabens, or mineral oils—none of the bad stuff.” 

That mantra—none of the bad stuff—also 
describes the Swedish brands I discovered on 
my trip: Verso, Estelle & Thild, and Björk & 
Berries. Although no one can explain why clean, 
eco-luxe products are so popular here, makeup 
artist Bella Wallis inadvertently offered a theory 
during our chat at a Face Stockholm store: 
“Swedes are kind of obsessed with cleanliness—
even the company’s owner will get up on a lad-
der to dust when she visits the shop. Plus, we’re 
nature lovers, always walking outdoors.” 

We both turned to look outside, where an icy 
drizzle was falling and the 3 p.m. sky was already 
dark. “You should really come back in the sum-
mer,” Wallis added. Since the city gets more than 
18 hours of sunlight a day in July, maybe I’ll book 
a return trip to test out the latest sunscreens. 

Jennifer Goldstein 
discovers a beauty 

smörgåsbord in Sweden
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Field Guide: sweden

LEFT: Locals 
having a  
fika in SoFo. 
FAR LEFT: 
Stockholm’s 
Stortorget 
square.

Stockholm at dusk. 
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